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About us

Park Group is the UKOs |
value-added prepaid gift, reward and |

; VOUCHERS
savings products, to corporate and At
consumer markets. retailers

and 20,000 outlets

Sales are delivered through innovative
leading edge digital channels, a direct
sales force and a network of agents.

GIFT CARDS

Accepted in over 90
retailers
and 13,000 outlets
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How we serve our customers
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RETAIL PARTNERS <

v

Products and Services
*Vouchers and cards £393m & Other products £12m
(2016 - £372m) - (2016 - £13m)

Channels
Consumer B2C - Online - Corporate B2B

4

Circa 2 MILLION CONSUMERS <—

*Total billings year ended 31 March 2017

8¢ ParkGroupplc

High street retailers (Love2shop)

176

20,000+

Consumers

c. 2 million
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Leading brand positions In key markel

UK6s No.-1 mUKG6s No. 1 UK6s No. 1 UK6s No. 1l o Regulated e-money
redemption gift Christmas corporate incentive gift voucher retailer prepaid card launched
voucher/card savings business provider in June 2010
Billings* Billings* Billings* Billings* Value Loaded*
(20161 £321m) (2016'i £205m) (2016i £152m) (20167 £25m) (20161 £94m)

QOO0 |APark| %42 | Ngue @ | |flex@cash

LOVEZ2SHOP Christmas Savings BUSINESS SERVICES

Note: there is some overlap of billings across the above areas. * For the year ended 31 March 2017
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Group highlights

A Ongoing delivery against strategy - Continued focus on use of technology

A Growth in billings and number of customers delivered in both corporate and consumer divisions

AbEvol ved digital platform |launched, June 2016; Post
A Gained Mastercard issuing licence

A Acquisition of Fisher Moy International (FMI) in October 2016

A Launched Christmas savings App

AThe order book for Christmas 2017 is again ahead of the previous year
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Financial highlights

Billings increased
by 5.1% to

Earnings per share
up 1.9% to

£404.5m

(2016 i £385.0m)

Operating Profit
increased 4.6% to

5.38p

(20161 5.28p)

Dividend for year
raised 5.5% to

Group Billings (Em)

Operating Profit (Em)

£10.9m

(2016 - £10.4m)

Finance Income

2.90p

(201617 2.75p)

Total Cash
Balances peaked at

2013 2014 2015

2016

Profit before taxation (Em)

2017

2013 2014 2015

Dividend per Share (p)

2016 2017

£1.5m

(20167 £1.5m)

Profit Before Tax
increased 4.2% to

£12.4m

(2016 £11.9m)

£217/m

(2016 i £206m)

8¢ ParkGroupplc

2013 2014 2015

2016

2017

2013 2014 2015

2016 2017
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Corporatée the market

A UK Gift card / voucher market is worth an estimated £5.6bn per
year Third party
Online Consumer T
Gift Card

Centre / Mall

A B2B represents around 54% of the market (£3.0bn)

CONSUMER
SALES

APark dominates the émulti rede
a circa 63% market share

Your store

Aln terms of the 6total mar ket o
card market is around 9% representing a great opportunity for
future growth

A'In H2 2016 over 10% of Retailer gift card sales where digitally
delivered (e-vouchers)

Cift Card E-voucher

A E-codes represent the fastest growing part of the market

APark is perfectly positioned i
sophisticated 6Evolved proposition

Source: UKGCVA H2 2016 data analysis

8 ParKGrouppic
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Corporaté maintained momentum

Key highlights:

ATotal billings Up 6.3% to £187.7m (2016 - £176.7m)
AOperating profit  Up 20.6% to £7.2m (2016 - £6.0m)

AlLove2shop Business Services
86% of corporate billings and 74% of operating profit O ‘4 | J
. : : LOVE2SHOP
Focused purely on selling reward management solutions to businesses
through a dedicated sales and marketing team BUSINESS SERVICES

AHighstreetvouchers.com

L]
14% of corporate billings and 26% of operating profit hlghStreei'

Gift cards & vouchers purchased by consumers and businesses online h
only with a debit or credit card at face value. 80% of sales are made to VOUC er
businesses
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Corporate continued growth

AMargin improvements on flexecash® card/e-code sales
as clients switch from voucher

Aflexecash® corporate load value19% increase versus

last year
ARetention of Love2shop clients i up to 86.2% (2016 -
83.0%)
ALaunchof our new digital r e Corporate Billings by Year =\
has proved successful with £2m loaded by 165 200
businesses 150
140
AOnline is a key driver with 85% of businesses now £ 100
orderingviaour ‘self-ser ved system ar 80
£91.7m ordered directly online by clients (2016 - 40
£75.7m) 20
6\0%@@\\\'1'\\“(9@\
AAdditional revenue from branding, account %@Q’\ @Q«\ @@q’\ @Q\ @\Q\ @\\ R

management, fulfilment etc. up 33%
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Corporaté continued growth

ANew business billings showed good growth in the year with a
strong pipeline

vew

AMore clients i 9% increase in corporate client numbers LOVE2SHOP
(31.2k v 28.7k) 080

LOVEZSHOP

AFocusconti nues on developing 6di Ex
Oindirectdé relationships
AEnhancement of existing products continued:
I Improved spending options for flexecodes
I flexecash® online acceptance at Argos.co.uk
I 6 brands now accept flexecash® online

I 98 brands accept flexecash® (up from 61 end March 16)

? 01123 1234123 4
'ND 00/00 £le:

A

ASpecialiststaff- appoi nt ment of a numb
i ndustry expertso who are hel
forward

Ohigh achi ev
to drive the
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Corporatto Evol veo
AEvolveo platform launched J 0 1 6
AEnables digital reward value to be delivered instantly
A165 clients now use the service

ABillings of £2m up to end of March 2017

ASignificant pipeline of new opportunities

AMajor clients include:

EDF

Vodafone

Akzo Nobel wnnm :lwﬁs uml
CLAIM UP TO £5,000

Opinion Panel |EESSSSSSaaaa—— 0 - e — ..w
Travis Perkins
Pirelli

Kantar

McDonalds
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E v 0rext &tap: Global

ADemand from UK clients with employees & customers
based overseas

APartnership with Carlton Group i global reward
management experts

ALaunch of Love2shop Worldwide (May 2017)

Adlexecoded6 al |l ows the recipient
providing:

LOVE SHOP

GLOBZE

I'"EWAI'DS, EenEFGS 8 wELLBEING

and employee:
r tar

Branding capability
Country specific rewards
39 languages

150 Countries

Millions of reward options

In-country fulfilment LRSI eeouTmE rvsg e s

AOpportunity to launch (via HSV.com) to UK consumers
with friends or family overseas

8¢ ParkGroupplc

IN-COUNTRY
FULFILMENT

Park Group plc
July 17

39 LANGUAGES
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Innovative solutions

Dedi cated Oengagemen
Love2shop Business Services working GLOBAL

EFITS, 5 WELLBEING

with FMI (acquired Oct 2016) RIS |

Solution, not product led, market-leading
SaaS solution EMPLOYEE
RECOGNITI
Single engagement & communications "
hub
REWARD

Digital reward delivery Op IO .

New markets, new opportunities

8¢ ParkGroupplc

BENEEITS. &

WELLBEING _

Park Group plc
July 17
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highstreetvouchers &3

The UKOs | eadi ng
card & voucher retailer

vouchers

Online orders
in 2017

. . Welcome to the W"s’eadi"i *
A highstreetvouchers.com (HSV) is one of the * gicad cherupero
UKG6s | eading pure play ‘r
B2C and B2B customers with gift vouchers Bsa || nexc || M&S 40+
and gift cards
v ' - High Street Brands
|| mmax | T
A All orders are taken online through our

mobile and desktop site which is constantly
optimised for ever increasing conversion
rates and order levels

mlews | | amazon | | S\'3%
John Lewis imaz : /‘w;

o

sansouys | | ot

40%

Increase in organic
traffic (2016 v 2015)

iTunes'
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highstreetvouchers &3

12 years of growth and still growin g e Continued

years of Conversion & Profit

continuous Repeat order rates Growth
growth

HSV launched in 2004 and has grown profitably in
every year

A Site conversion rates improving

A Traffic growth is strong

A New forms of marketing coming on-stream
A Enhanced customer journeys

A Improved repeat order rates

Low fixed cost-base +
expected growth
= Operational gearing
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